From: Marin, Wendy on Mon, May 20, 1996 6:40 PM 
Subject: Brain storming 
To: Woolfolk, Daphne 
Cc: Gennaro, Mary Jo 

Daphne- _ 

Per our discussion today, below is an outline showing our objectives, major topics and 
discussion points for the upcoming brain storming meeting. You are getting back to us on 
whether you are available the morning of the 31st and with an outline of the Brain storming 
meeting. Thanks. 

MEETING OBJECTIVES: 

-create excitement & ownership about the program 

-come up with "new" and differnt ways of promoting the program than the brand currently 
uses 

PROGRAM REACH: 

-reach 21-29 year old female smokers (program doesn’t have to tie directly to current Slim's 
image, should be more of what we " want to be") 


Source: https://www.industrydocuments.ucsf.edu/docs/sxym0004 
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-programs should be interactive 
DISCUSSION TOPICS: 

RETAIL __ 

-interactive display 
-permanent POS 

get retailerws excted and commiteed to putting and keeping up materials 
-introudution to the salesforce 
-innovative and eye cathcing POS 

DIRECT :z_ 

- offer types 
-communication points 
ADVERTISING 
-offer types 
-communication points 
EVENT 

-unique incentives 
-permanent POS 
-unique bar materials 
-bar activities 


Source: https://www.industrydocuments.ucsf.edu/docs/sxym0004 





